
AWARENESS & ACTION

REACHING SHOPPERS THROUGH TROLLEY MEDIA
How does trolley advertising impact supermarket shoppers? 
We surveyed 200 people across Tesco, Asda and Sainsbury’s stores to find out. 

71% of shoppers act upon seeing 
trolley advertising in store

Trolley posters are one 
of the most recalled 
point of sale media
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SHOPPING BEHAVIOUR

CREATIVE

More than two-
thirds of purchase 
decisions are made 
in store

We asked shoppers what caught their 
attention about the ads they noticed in 
store. The following came out on top:

Plan to buy this 
category, but decide in 
store the exact product

Plan exactly what to 
buy before going to the 
store

Make an impulse 
decision in store

Sources: IGD Research for Redbus Media Group, Nov 2019 & IDG ShopperVista, Sept 2018. © Redbus Media Group 2021
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